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Social and Behavioural Innovation
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S Deliverables

o D2.1. A report describing how consumers interact with reusable plastic
packaging v
o D2.2. Guidelines for the design of reusable plastic packaging to minimise

concerns about contamination v

o D2.3. Online guide to promoting consumer engagement within reusable plasti

packaging systems ja due Q4 2025

© Objectives
o To understand how consumers interact with reuse systems, in particular, t
what extent contamination might shape consumer behaviour?

o To understand the effectiveness of strategies for promoting consume

engagement with reuse systems.

Key Activities
o Collect data on howsconsumers interact with the range of reusable plasti
packaging systems studied by the Buddie Pack project.
o Collect data on how stakeholders might respond to a system for reusing meat
packaging. This will include pubs and restaurant staff, but also food hygiene
officers, meat suppliers, packaging manufacturers, and industrial washing
businesses.
([ Investigate whether providing information about the environmental benefits of
reuse systems or cleaning promotes engagement with reuse systems.
o Review data on the effects of incentives (e.g., rewards for reuse, penalties for
single use) in promoting engagement with reusable packaging systems and
understand how those operating reuse systems make decisions about what

incentives to use.
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? Key Research Questions

@ What factors affect how consumers interact with reuse systems?

@ What are the barriers and enablers to implementing reusable packaging systems for raw

meat in the food service industry?
@ How can we promote engagement with reuse systems? Would it be helpful to provide
information about the environmental benefits of reuse systems or information about how

reusable packaging is cleaned? What about providing rewards and penalties?

ul Intermediary results

@ We have identified 17 factors that affect consumer interaction with reuse systems, including

access and availability, awareness, communication, competencies, convenience, cost,
demographics, environmental attitudes and beliefs, habit, hygiene, packaging design, the type of
product, the nature of the reuse system, social norms, staff engagement, systemic factors, and
technology. These are summarised in  Deliverable 2.1  [https://www.buddie-
pack.com/deliverables).

@ A paper has been published which details the processes of reskilling,_reframing_and re-

materialising_needed to recruit new circular economy practitioners in the quick service food and
drink retail sector. This is based on data collected from observation of these sites.

@ Another paper is under review which argues for a_context-specific definition of convenience
when discussing reuse, due to the different types of reuse and different provisioning styles reuse
is involved in.

@ Our research suggests that informing_consumers about (i} the environmental benefits of

reusable packaging systems, and / or (i) washing_processes does not make consumers more

likely to engage with reuse systems. To find out more, see our papers published in Sustainability
https://www.mdpi.com/2071-1050/16/15/6599 https://www.mdpi.com/2071-1050/16/3/1322
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Graphic 1: | ocations of Reuse Schemes across the world.
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Graphic 2: Pie chart detailing use of rewards and penalties across product types
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